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F r o m  t h e  e d i t o r

On The Cover:
Inspired by the original Sunday-Houses of early German settlers, 
these vacation homes at Boot Ranch, designed by architect Don 
B. McDonald and designer Donna Figg, provide a luxurious and 
convenient escape. Photo by Dror Baldinger. Page 32. 

s a phrase used in the travel industry to identify the time between high and low 
travel seasons, I think it’s a great way to describe the months between summer 

and fall in Central Texas. Yes, there are months — plural.
The shoulder season has its pros, cons and contradictions. Just because 

school starts mid-August these days, the first day of fall is in September, 
and stores try to trick us with Halloween decorations, it’s still hot. But 

not technically summer. The funny thing is, people don’t complain about the heat in the sum-
mer. Now, when a ‘cool’ front teases us for a few days, we think about how nice it feels in the 
80s (when 80+ degrees were considered hot in April), and we can still wear flipflops but might 
need a light jacket in the mornings. In some ways it seems hotter. Even though it’s still pushing 
100 degrees, we get dreamy eyed for a season change that seems to happen everywhere else 
in the country. The ‘seasonal’ sections at all stores seem a bit premature for our corner of the 
world. But life goes on, and September and October are prime times for events that were sched-
uled for ‘fall’ when it’s ‘cooler.’ We watch football games on TV where everyone is bundled up, 
as they should be. Meanwhile, back in Texas, evening football games can be brutal. I forego my 
stadium seat so a little breeze can reach my back even as I stick to the bleachers, and it’s practi-
cally impossible to enjoy a Frito pie. On Halloween night, kids peel off masks and costumes in 
the sweltering heat as moms follow behind in shorts and tanks sipping glasses of chilled wine. 
Dining al fresco is uncomfortable at best unless you drink fast enough to beat the ice melting in 
your glass. And then there are ‘fallergies’ — the fall allergies when something ‘blows’ in but we 
never really feel that breeze.

There are pluses. I can prolong my tan through Thanksgiving. I can sneak down to the coast 
where rooms are cheaper and the beach isn’t quite as crowded but the water is still perfect to 
play in. We get some rain that perks up the grass and my deer resistant plants finally start to 
bloom. My Meyer lemons might actually ripen. But still, my seasonal wine preferences are 
greater than my wardrobe. And it seems impossibly early to be thinking about a flu shot. The 
other plus is if you really love summer, you’re living in the right place. Do I hear a ‘You know 
you’re from Central Texas’ joke coming on? Thank you, Jeff Foxworthy. We go on and pretend 
we have four seasons in Texas, if only through decorations.

There’s a saying that says Texans go from AC one day to heat the next. That’s true, save the 
few days a year when it’s pleasant enough to open the windows and air out the house. We get a 
few consecutive days of cooler weather and wonder how we ever survived.

Then the time changes (November 3). There’s something about shorter days that signal our 
real fall. Everything cools off, if not physically, surely mentally. Dogs are friskier in the morn-
ings, we finally put away our white clothes and just like that, we settle in for the holiday season.

I hope your transition from summer to fall is lovely, and dare I say, Happy Fall Y’all? How 
about Shoulder Season’s Greetings?

The Shoulder Season

A
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Woodworking at its

FINEST
Kingwood has produced over 5,000 kitchens
and related projects in its 40-year history. Our
furniture grade custom cabinetry designs can be
found in homes throughout Texas and beyond.

Please visit our new showroom in Fredericksburg,
Texas for additional information.

401 S. Lincoln St., Fredericksburg, TX  |  830.990.0565  |  www.kingwoodcabinets.com
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market | to the trade

SPECTACULAR 
SELECTIONS
The Benefits of To The Trade Showrooms

Imagine you’re in a beautiful decorator showroom lined 

with exquisite custom fabrics, lush rugs, bespoke furnishings, 

glimmering lighting and other accessories, and talented 

designers are on hand, helping you with the most wonderful 

selections for your new living room design. Then you wake 

up with bedspread marks on your cheek and realize it 

was all a dream. Well, it doesn’t have to be.

Often referred to as To The Trade showrooms, where mul-
tiple vendors’ products are on display and the facility caters 
mainly to designers, architects and builders, they are a great 
source for home design products and ideas. Some even wel-
come customers without the company of a designer, simply 
to browse for inspiration. Purchases can be made by mem-
bers of the trade, with a resale tax certificate and trade refer-
ences for qualification. So, when your designer says, “Let’s 
go shopping,” gleefully exclaim, “Yes, please!”

JAMES SHOWROOM & MEREDITH ELLIS DESIGN, PHOTO BY READ MCKENDREE
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To The Trade showrooms stay current 
by constantly updating their inventory 
with the latest lines from the best fur-
niture and décor companies — a task 
that seems daunting considering the 
number of manufacturers represented. 
But Kelly Klein with KBK to the Trade 
in San Antonio understands that a de-
signer’s time is limited. “At a multiline 
showroom, new product arrives daily. 
KBK is part of a worldwide market. 
Our vendors keep us informed of their 
inventories; therefore, we are continu-
ously working to remove discontinued 
items no longer available to our clients. 
If an item is discontinued, or has mini-
mal stock, our staff will research substi-
tutes,” explains Klein.

Designers and their clients are fortu-
nate to have multiple trade showrooms 
in Central Texas that rival the big mar-
kets in Dallas and the like. KBK is a mul-
tiline showroom with over 150 suppliers 
representing many of the finest manu-
facturers in the world. Product catego-
ries include furniture (upholstery, case 
goods), outdoor, rugs, fabrics, wallpa-
per, lighting, bedding, drapery hard-

ware, trims, art and accessories. Klein says their showroom 
is organized into “destinations,” such as furniture, outdoor 
and performance fabrics, leather and wallpaper. “It is pos-
sible for a designer to include in her presentation choices 
from a multitude of our suppliers. Designers tell us all the 
time how much time is saved by having so much available in 
one showroom,” says Klein.

Another San Antonio showroom, The Interior Trade 
Cartel, boasts equal representation of product lines from 
over 100 manufacturers. In Austin, JAMES offers artisanal 
textiles, wallpapers, lighting, furniture and carpets from 
around the world. The showroom is the brainchild of de-
signer Meredith Ellis who recognized the need for an inspi-
rational sourcing environment for other designers. Joined 
by two other locations in the Dallas Design Center and the 
Decorative Center of Houston, Ellis is responsible for the 
design aesthetic and showroom vignettes featuring her 
highly curated collection of products. Also in Austin, Back 
Door to the Trade is a collaboration of three showrooms. 
Each showroom operates independently from one another 

and includes Stockton Hicks Laffey, Objets, LTD. and Black 
Sheep Unique. 

An added benefit in shopping at a To The Trade showroom 
is access to designers consulting with designers — the col-
laboration of a knowledgeable design staff with your personal 
designer. They can provide greater knowledge of products 
and show how different vendor’s products can work together. 
Klein adds, “The selection of furnishings requires a talented 
designer and a knowledgeable staff. Most sales, perhaps 90 
percent, are special order or custom order which means the 
designer is creating something completely unique just for 
their client. Our team is cross trained and often acts as col-
laborator and assistant. We serve as sounding boards that 
help the designer and client ensure they are purchasing the 
right products. Whether it’s testing the comfort of a chair or 
scratching a leather sample, KBK provides the elements of 
touch and see.” Damien Clark, owner of Black Sheep Unique, 
elaborates, saying one benefit that is often overlooked when 
designers work with trade showrooms is the level of trust 
built over time. “Many of the designers we work with have 
been clients for years and years. There is a previously estab-
lished relationship spanning years of working together that 
the designers’ clients get to benefit from as well,” says Clark.

Designers and showroom staff have knowledge of resourc-
es and materials available within the industry which, quite 
frankly, an average consumer might not have access to. And 
they know the specifics involved in custom ordering furniture, 
such as size, styles of arms and legs, fillings, upholstery and 
trim, etc., which can be overwhelming, not to mention costly 
if changes are made. They can search for products to make 
your home beautiful regardless of your budget. They also as-
sume the responsibility for ordering and delivery, and often 
warranties. If you don’t have a designer, most showrooms of-
fer designer referrals. At KBK, three or four designers may be 
suggested so that the homeowner can decide who is the best 
match for their project. The Interior Trade Cartel has indepen-
dent designers who office onsite and can be contracted to as-
sist customers in selections and purchases. 

To The Trade service is not limited to specific showrooms. 
Many retail stores offer the service as well, allowing designers 
to advise their clients on creating custom furnishings and se-
lecting accessories. Lights Fantastic, Ferguson Bath, Kitchen 
& Lighting Gallery and KOHLER® Signature Store by Facets of 
Austin, to name a few, welcome trade clients.

So, round up your designer and make a day, or more, of 
browsing the local To The Trade showrooms that draw nation-
al and international clients year-round. You’ll be able to create 
the beautiful home of your dreams. u
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ARTISANS-A TEXAS GALLERY, FREDERICKSBURG

design | wallpaper

These aren’t the animated characters 

adorning your kids’ rooms. Wall murals can 

transport you to another time or place that 

conjures happy memories. With larger-

than-life images or subtle backgrounds, 

simply pick the emotion you wish to evoke.

MOUNTAIN TIME
Wanderlust mural’s misty mountain vista beckons space 

and mind to expand the horizons. Available in York Wallcov-
ering’s SureStrip™ pre-pasted and water-activated wallpaper, 
this technology makes for easy application and removal in one 
large roll. www.yorkwallcoverings.com

STREET ART
Cityglyph produces striking large-scale 

graphic wall murals inspired by Grace Mor-
gan’s original photographs of urban art. With 
over 250 images to choose from, custom-sized, 
peel-and-stick wallcoverings can be applied to 
any textured wall surface and removed without 
damaging paint, making them idea for rentals 
or temporary spaces. A note from the photogra-
pher: Cartagena, 2016. The tiny side streets in 
Getsemani are so narrow they can be shaded by 
colored paper decorated wires strung between 
opposite houses overhead. Visiting a friend’s 
art studio here, the only way I know to find 
her street is this large, simple flower painting. 
www.cityglyph.net

MURALS 
magic

CARTAGENA
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WANDERLUST
The Wanderlust photo mural collection is designed for those 

consumed by a desire to travel. All digitally-printed wallcover-
ings can be customized in scale, color and material with op-
tions to print on paper, silver mylar, gold mylar, white mylar 
and peel-and-stick. www.astekhome.com u

TROPICAL ROMANCE
Inspired by Australian flora and fauna, artist Kelly Kratz-

ing creates each piece of artwork using Prismacolor pencils, 
watercolors and fine ink pens. Artist Andrea Haase collages 
vintage-style maps as a background for romantic, tropical il-
lustrations with a softened jungle vibe. Made-to-order custom 
sizes can be applied with traditional roller and paste or peel-
and-stick methods. www.wallsauce.com

AUSTRALIA

WANDERLUST GREEN

WISTERIA LANE BY KELLY KRATZING

NOSTALGIC-COCKATOO-JUNGLE-LOOK BY ANDREA HAASE
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art | kyle bunting

“It’s emotional and pleasing to return to the 

wall art,” says celebrated, Austin-based hide 

artisan, Kyle Bunting in reference to his 

extraordinary works of hide art in many forms. 

By Cheryl Van Tuyl Jividen

The Art of 
HIDE 

The Creative 
Leather Work 

of Kyle Bunting

What started out as his father’s garage hobby 
to generate college funds for his growing sons 
has made a full circle. It is with fond memories 
that Kyle remembers selling framed, Texas-
shaped wall hangings constructed in hide patch-
work with his father Jim Bunting at rodeos in the 
1970’s. Now retired and 80, Jim is the proud De 
Facto chairman of Kyle Bunting Co., and Kyle has 
taken his dad’s leatherworking skills, entrepre-
neurial spirit and work ethic to a level of bespoke 
luxury that decorates stylish residential and com-
mercial interiors worldwide.

With more than a half million square feet sold, 
decorative Bunting handmade, Italian hide rugs 
have graced the floors of celebrities and clients 
with exceptional taste for 18 years, quickly becom-
ing a favorite of notable decorators and designers. 
Feedback lead to new applications. “I heard from many de-
signers that the rugs were the trophy in the room. They were 
used as an art material. Being so dramatic in such an expres-
sive way lead to the vertical story,” he says of using hide on 
walls. “Seeing it at eye level revolutionized my thinking. We 
were confident in our work and design and while talking with 
designer David Rockwall we thought to create a hide paper, to 

accent walls. Our Hide Paper transforms ordinary walls into 
extraordinary art pieces.” Sold in rolls or panels and priced by 
the square foot, all the patterns in the collection effortlessly 
convert for vertical use. Custom designs made into hide art 
are backed in canvas and ready for framing.

Giving walls and floors depth and dimension, hide is 
an exceptional medium, says Bunting. “There’s a warmth 

DESIGNER: MARC MICHAELS 

DESIGNER: G FORCE DESIGNS
PHOTOGRAPHER: PAUL BARDAGJY
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and juxtaposi-
tion particularly 
suited to modern 
interiors. It brings 
something soft, organic 
and ethereal that’s a per-
fect contrast to lofty environ-
ments. This type of leather is very tactile 
and catches light in a certain way, a sheen and dynamic you 
can’t replicate in a synthetic wool or silk.” The hair-on-hide 
is available in 100 signature colors and 100 designed pat-
terns or can be customized.

Other creative wall accents include Hide Murals and Hide 
Art. The handcrafted collections span from the emotion-
evoking Marc Thee collaboration with Marc Michaels Interior 
Design, the rustic and linear Airstream, sensuous Coronation 
blooms and even fun, pop-art-styled Cowboy Hats. Bunting 
draws his design inspiration often from collaboration as he 
says, “the eyes of thousands.” 

Multiple new partnerships are in effect including an artist 
collective with Brooklyn-based, abstract painter and print-
maker, Matt Neuman, and a European-inspired and creatively 
colored series with AD 100 Designer Timothy Corrigan. In 
conjunction with New York City designer Sara Story, a chic 

Town and Country collection is in development for the fall of 
2020. A new collection created with photographer Douglas 
Friedman is scheduled to launch early next year, promising to 
take the collection in a dynamic new direction. u

KYLE BUNTING
866-488-8574  |  www.kylebunting.com

DESIGNER: TRACY OVERBECK STEAD

DESIGNER: ANNE-MARIE BARTON DESIGN
PHOTOGRAPHER: JESSICA JANAE 

ELEMENT II

ELEMENT II

ELEMENT I
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travel texas | monarch migration

By the time you read this, millions of monarch butterflies will be in the final stretch of their nearly 3,000-mile 

journey to spend the winter in Mexico, and Texans have a front row seat to one of nature’s epic migrations. 

By Julie Catalano

The Marvelous  
MONARCH 

From around mid-October to mid-November, countless 
monarchs winging their way south from Canada use Texas 
like a giant funnel, focusing on two main pathways from north 
to south — the central flyway that cuts a roughly 300-mile 
swath including Austin, San Antonio and the Hill Country; and 
the coastal flyway along the entire Gulf of Mexico coastline all 
the way to the tip of Texas. These are the peak months, but 
in fact monarchs enter the state’s central flyway even earlier. 

By mid-September of this year, Javier Gonzalez, naturalist 
educator at South Padre Island Birding, Nature Center and Al-
ligator Sanctuary on South Padre Island, had already seen a 

few harbingers of the spectacle to come as the monarchs get 
closer to their destination. “Sometimes the weather will push 
the migration further inland,” he says, “but most of the time 
it actually hugs the coastline.” Traditionally heavy September 
rains on the coastline fuel the growth of seaside goldenrods, 
sunflowers, asters and milkweed to sustain the flyers. “It’s 
like a highway of food all the way down.” 

The fall migration is extra special because this is the annual 
journey of the “super generation” of monarchs — bigger and 
stronger with lifespans up to eight months as opposed to the 
usual month or so. 
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The monarchs will need that food as 
stored energy for hibernation in their win-
tering grounds in about a dozen Oyamel fir 
forests at elevations of 10,000 feet in the 
states of Michoacán and Mexico, creating 
a spectacular black, white and orange ka-
leidoscope effect, practically obscuring the 
trees they roost in by the millions. The trees 
create a microclimate that protects them 
until it’s time for the spring migration when 
they head back north, where up to five 
generations of regular monarchs fly, feed, 
breed and die before their trip is complete.

“Texas is an extremely important state 
along the migration route in that they are 
the last U.S. state before they hit Mexico,” 
says Amy Snelgrove, project and data 
management for Texan by Nature (TBN), 
an Austin-based nonprofit organization 
founded in 2011 by former first lady Laura 
Bush to unite leaders in business and conservation in the pres-
ervation of the state’s  natural resources. “They are also the 
first state they hit on the way north,” adds Snelgrove, “laying 
their eggs on milkweed, their only host plant. That puts us as 
a very important stretch as we are setting them up for success 
heading north in the spring.”

A National Fish and Wildlife Foundation grant allowed TBN 
to host the first South-Central Monarch Symposium in 2017, 
where more than 200 monarch conservation partners and sci-
entists representing more than 80 organizations convened at 
the Lady Bird Johnson Wildflower Center in Austin to identify 
key strategies for the recovery of the monarch in the south-
central region of the migratory pathway. TBN’s partners in-
clude Monarch Joint Venture, Master Naturalists, Texas A&M 
Agrilife Extension, National Wildlife Federation and Texas 
Parks & Wildlife Department. 

The monarch is not on the endangered species list, but for a 
pollinator and indicator species (meaning one that reflects the 
general health of an ecosystem) the numbers are troubling. Ac-
cording to TBN, the number of monarch butterflies west of the 
Rocky Mountains — the ones who overwinter on the California 
coast — have dropped to fewer than 30,000, compared to 1.2 
million two decades ago. The monarchs east of the Rockies are 
the ones funneling through Texas, and the news there is better, 
says Snelgrove. “The count in Mexico last fall was the highest 
population they’ve had in more than 10 years. We’re excited to 
see what comes through here in the spring migration in March.” 

But one good rebound does not a recovery make, and efforts 
are ramping up to protect the monarch and everything it needs 
to keep the momentum going. Like the real estate mantra that 
repeats location as key, the future of the monarch is all about 
habitat, habitat, habitat. And that means more milkweed — 

the only plant that monarch caterpillars eat and the only plant 
where monarchs lay their eggs. The milkweed plant has been 
devastated by increased use of herbicides and insecticides, 
killing not only the plant itself but the young caterpillars feed-
ing on it. Another enemy of the milkweed? “Lawn mowers,” 
says Gonzalez. 

How can Texans help? Snelgrove recommends contacting 
sources such as Monarch Watch or Texas A&M Agrilife Exten-
sion for advice on planting and cultivating a combination of 
native milkweed and regional nectaring plants to create a wel-
coming waystation. TBN’s Project Certification provides orga-
nizations and individuals with meaningful recognition for con-
servation efforts. Their site also has a Monarch Resources page 
to help in creating or restoring a monarch habitat for homes, 
groups and businesses. Everyone can do their part, say both 
Snelgrove and Gonzalez, to keep these magnificent monarchs 
happy, healthy and on the move for generations to come. u 

For more information, please visit www.spibirding.com, 
www.texanbynature.org. 

PHOTOS BY JAVIER GONZALES
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food | bubbles

CHAMPAGNE: 
HISTORY AND LORE

RUINART 
Founded in 1729 in Reims, Ruinart was the first house to 

exclusively sell Champagne, or “wine with bubbles,” as it was 
referred to in the early days. The chalky soil in Reims, which 
gives the wine its distinct terroir, was also mined 2,000 years 
ago by the Romans who discovered that by digging deeper – 125 
feet down – they would find an ideal building material. As a re-
sult, the Ruinart property sits above this quarry — a five-mile 
network of intersecting tunnels and cavernous rooms. Nicolas 
Ruinart saw an advantage, as the chalk walls maintained a con-
sistent temperature and humidity. He turned this labyrinth of 
crayères, or chalk caves, into a Champagne storage. The caves 
also hold another historical connection: they served as refuge 
for the villagers of Reims during World War I. Even André Ru-
inart, the winery’s sixth-generation owner, moved his office un-
derground to protect the house’s records and history.

By Claudia Alarcon
Photography courtesy of Moët Hennessy USA

Champagne has long been considered a luxury reserved 

for special occasions — the celebratory toast, the christening 

of a ship. With hues ranging from gold to salmon and full, 

bold flavors reminiscent of citrus, almonds and toasty bri-

oche, Champagne’s exclusive production adds to its distinct 

appeal. So distinct, in fact, that on July 5, 2015, the World 

Heritage Committee added the Hillsides, Houses and Cellars 

of the Champagne region as UNESCO World Heritage Sites.

With the holidays approaching, Champagne will likely be a 

guest of honor at your gatherings. Here are a few interesting 

facts about some of the most storied Champagnes and 

Champagne houses to share with your friends and family. 
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DOM PÉRIGNON
In 650 AD, a journeying bishop from Reims stopped to rest 

beneath a tree and awoke to see a dove circling overhead. He 
recognized this as divine inspiration to build a new abbey on the 
hills of Hautvillers in what is now the Champagne region. More 
than 1000 years later, Dom Pierre Pérignon was a 17th Century 
Benedictine monk and cellar master at the Abbey of Hautvil-
lers, where he lived. As a winemaker, he was the first to blend 
different grape varietals and grapes from different vineyards, 
and developed a gentle pressing method to extract clear juice 
from black grapes. Perignon’s research and technique develop-
ment for viticulture and winemaking laid the groundwork for 
Champagne production. Today, Dom Pérignon is only created 
from the 17 Grand Crus of Champagne and, in reverence to heri-
tage and tradition, the 1 Premier Cru of Hautvillers.

MOËT & CHANDON
The largest producer of Cham-

pagne in the world also boasts strong 
ties to one of France’s most historic 
figures, Napoleon Bonaparte. The 
connection dates to 1782 when the fu-
ture Emperor was at military school 
in Brienne-le-Château where he met 
Jean-Rémy Moët, grandson of Claude 
Moët, founder of the famous Champagne house. Before every 
military campaign, Napoleon made a point to visit the Moët 
& Chandon house to stock up on cases of Champagne to cel-
ebrate his victories, and arguably, withstand his defeats. Moët 
Impérial, the white and rosé Champagnes that blend three or 
four vintages and comprise most of Moët & Chandon’s produc-
tion, were named after the late Emperor in 1869, and this year 
the house celebrates 150 years of production under that name.

VEUVE CLICQUOT 
Veuve Clicquot was founded in 1772 

by Philippe Clicquot and later run by 
his son, François. Upon the sudden 
death of François in 1805, his young 
wife took over the company. By 1816, 
Madame Clicquot had invented the 
first riddling table and process to re-
move settled yeast. She is often cred-

ited with creating the first true “Rosé d’assemblage” in 1818 by 
adding red Pinot Noir wine from the Bouzy village of Champagne 
to the classic cuvée. However, documents uncovered by the Ru-
inart house show it shipped rosé in 1764, well before Veuve Clic-
quot did in 1818. But apparently, Ruinart’s pink color was derived 
from elderberries rather than Pinot Noir grapes so in a sense, 
both houses were a first. Veuve Clicquot is often called “The Red 
Wine Drinker’s Champagne” because of its higher percentage of 
Pinot Noir, making it bolder and richer in style. Veuve Clicquot 
Rosé was not launched until 2004, and it would be another two 
years before the supply matched its high demand.

An exciting discovery took place in 2010 when divers ex-
ploring a shipwreck in the northern Baltic Sea found dozens 
of bottles of 170-year-old Champagne. While the labels had 
washed off, the corks revealed that a significant number were 
from Veuve Clicquot. A panel of scientists and enologists from 
Veuve Clicquot tasted three samples from the shipwreck and 
three modern vintages of Veuve Clicquot (1955, 1980 and 
2011). Dominique Demarville, chef de caves of Veuve Clicquot, 
was pleasantly surprised by the Baltic bottles’ acidity and 
freshness. The discovery was especially meaningful since the 
wine was made while Madame Clicquot was still alive and in-
volved in production.

KRUG
Each year a single — and 

humble — ingredient is se-
lected for Krug Ambassade 
chefs to use in recipes. The 
Krug Ambassade program 
consists of 151 selected chefs 
from 27 countries worldwide who each contribute their person-
al expertise and cultural influences. 2015 introduced the potato, 
followed by the egg in 2016, the mushroom in 2017, the fish in 
2018 and in 2019, chefs were tasked with featuring the pepper. 
The goal is to create a dish that pairs with Krug Grande Cuvée 
and Krug Rosé to extend a diner’s gastronomic experience. 

On a side note, Krug Rosé almost didn’t exist. For 140 years, 
the Champagne house chose not create a Rosé Champagne, 
and in 1970 Paul Krug II was still not convinced. But in 1976, 
his sons Henri and Rémi experimented with three varietals 
and several different years. Fast forward to 1983 where some 
of the bottles were presented in a blind tasting and Paul Krug 
II, unaware his sons’ experiment, was pleased, stating, “Krug 
Rosé is first and foremost a Krug before being a Rosé.”

Now when you toast to a special occasion, consider the ap-
pealing versatility of Champagne and how it’s a lovely pairing 
to so many cuisines, and share a bit of its interesting history. 
What better indulgence from aperitif to digestif? u

Special thanks to Gina Livingston, Moët Hennessy Portfolio 
Specialist for Strategic Group.
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HILL COUNTRY
State of Mind

By Angela Rabke   Photography by Dror Baldinger

Sunday-House: Noun. In the German 

immigrant culture of the Texas Hill Country, 

one of the houses erected by farming settlers 

for overnight stays while visiting town for 

supplies and church attendance.
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es with an adjoining pool. This idea is inspired by traditional 
settlements and the way that they encouraged communal in-
teraction around a central square. The properties feel both or-
ganic and modern, primarily accessible by foot or golf cart via 
a series of wooded trails, while the carefully maintained lawn 
at the center of each village evokes the nearby manicured golf 
course and the town squares that are a familiar part of the 
regional narrative. Each property is composed of a main house 
with a master suite and bunkroom, a detached master cabin, 
and two dog-trot cottages around a lawn.   “Each building and 
each compound is unique,” Don said. “Each site dictates a dif-
ferent approach, so we apply the range of building options that 
best suits each location.”

Those options are inspired directly by the local environment. 
“When you look at the buildings, you should know that you 
are in Gillespie County,” shared Don. “The shapes and scale 

he Texas Hill Country is rich with examples 
of the sturdy architecture of Texas settlers. 

From homesteads to courthouses to the store-
fronts of Main Street Fredericksburg, the 
beloved design vernacular of the area is un-
doubtedly as much a part of the landscape as 

the rolling hills, and the traditional Sunday-House development 
in Fredericksburg carries that architectural legacy forward. At 
the private club community of Boot Ranch just north of Freder-
icksburg, the historic Sunday-House concept and architecture 
has inspired a new collection of second homes.

The Boot Ranch Sunday Houses are situated around the 
luxurious golf course at Boot Ranch, but they definitely aren’t 
your typical “golf course” homes. Architect Don B. McDonald 
envisioned each property as an inviting compound, carefully 
tucked into the native landscaping, with three to four build-
ings situated around a pristine rectangular lawn, in some cas-

T
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are reminiscent of the agrarian building in the area, with dif-
ferent ‘skins’ applied to them.” Interior Designer Donna Figg 
agreed. “This area is known for its rich German heritage and 
craftsmanship,” she said. One example of that craftsmanship 
is the woodwork throughout the homes. “Since cabinet mak-
ing is such an important part of Fredericksburg’s history, we 
used local carpenters to incorporate large furniture-like cabi-
net pieces, as well as our modern interpretation of armoires.” 
Open, barn-like ceilings with exposed beams are painted, and 
the bathrooms combine local limestone with honed marble for 
a current representation of the area’s familiar stonework.

Like the actual structures, each interior’s décor is unique. 
“We definitely drew off of the concept of the architecture,” 
said Donna. Central to the concept is the fact that these are 
second homes. “It feels really comfortable and relaxed, and 
has a vacation aesthetic that is appropriate for the region and 
is a departure from what was there before.” Because these are 
vacation homes, comfort and ease of maintenance are also 
a priority, and when the houses are sold, they are move-in 
ready, complete with housewares, tableware and linens. All-
white bedding with pops of color is easy to clean, and the re-
laxing color palette evokes the warm red clays and soothing 
greens that are abundant in the natural landscape.

Both the architect and the interior designer relied on ma-
terials that are specific to the region. Details such as native 
Oak floors, limestone accents, and even the construction tech-
niques used throughout the structures are all local. The art in 

each home adds another homespun touch, with one-of-a-kind 
paintings by local artist Marion Loucks, and regional photog-
raphy of historical Fredericksburg buildings.

Every detail of the Sunday House is firmly rooted in the Hill 
Country environment, from the rafters to the pavers, and this is 
exactly what the owners seek. “All kids of families are attracted 
to Boot Ranch Sunday House ownership,” said Barbara Koenig, 
Director of Marketing at Boot Ranch. “Some have school-age kids 
and want a wholesome getaway that’s spacious enough for fam-
ily and friends, while others entertain business clients, or host 
their grown children and grandchildren several times a year.” 
Each property is a time-shared arrangement, with each owner 
spending about five weeks per year enjoying the amenities.

While early settlers built their one-room second homes in 
town, away from their rural homesteads, these modern Sun-
day Houses provide an opposite sort of escape. With access to 
all of the Boot Ranch amenities, coupled with exquisite design 
and craftsmanship, what an escape it is. u

ARCHITECT   Don B. McDonald
210-735-9722  |  www.donaldbmcdonald.com

DESIGN   Donna Figg Design
512-298-2588  |  www.donnafiggdesign.com

DEVELOPMENT   Boot Ranch
830-997-6200  |  www.bootranch.com

Visit Our Design Center 
and Custom Furniture Store

705 South Main Street
Boerne, Texas 78006

830.331.9010  |  210.535.3070
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LIGHT 
THERAPY

By Dan R. Goddard   Photography by Dror Baldinger

Almost like a giant mood ring, this new residence has exterior walls equipped with 

LED lighting that can change colors to match the desires of Dallas homeowners 

Jim and Lori Louis. The translucent, polycarbonate walls allow soft, natural light to fill 

the living space during the daylight hours, but at night the walls glow with different colors. 

Best of all, say Thad Reeves, AIA, and Andrew Nance, AIA, of A.Gruppo Architects, 

the 2,650-square-foot home proves creative design doesn’t have to cost a fortune.
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he Louis’ can have fun with their house, 
changing the color scheme for holidays or 
whatever theme suits them,” Thad Reeves 
says. “For many homeowners the idea of 
hiring an architect to design their home 
seems unattainable. People often have the 

impression that architecture is reserved for large, expensive 
homes or flashy civic projects. But this home shows you can 
make great architecture and maintain a reasonable budget.”

Originally, the recent empty-nesters wanted to build two 
investment homes on a pair of typical 50-by-150-foot lots on 
an East Dallas street in a neighborhood of primarily 1940s 
homes. Both had backgrounds in architecture and had spent 
their careers in real estate so they understood the value of the 
design/build process. Eventually, they decided to build one of 
the homes for themselves, scaled to fit the neighborhood and 
with strong connections to the outdoors.

T “We had many discussions regarding their ideal home be-
fore we began drawing, and the result is a light-filled solution 
that seems very simple from the exterior while packing a lot 
of rich detail and complexity into the interior,” Reeves says. 
“The polycarbonate panels are something we’ve used on a few 
projects as a way to provide a soft natural light. This is a way 
to develop a simple surface, not broken up by a lot of structure 
or window frames, while maximizing light and privacy. It in-
sulates better thermal properties than insulated glass so it’s a 
very effective strategy.”

The polycarbonate panels were developed in Israel about 40 
years ago as a greenhouse product and are intended to be used 
in an exterior application. The lights for the polycarbonate 
panels are adjusted by a DMX controller provided by the LED 
supplier, Solid Apollo. There’s an on/off switch, white setting, 
preset colors and a mixing wheel to provide customizability.

“They are very durable,” Reeves says. “We’ve had them in 

“
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another project for about 12 years now 
and they look like the day we installed 
them. Being polycarbonate, they don’t 
yellow or become brittle like acrylic. The 
obvious pros over traditional wood siding 
are they won’t rot or need to be painted. 
One of the cons is that it doesn’t insulate 
as well as a traditional wall. However, the 
exterior panels have ridges that act as 
tiny prisms to reflect heat gain during the 
summer and retain heat during the win-
ter. The interior panels are milky white, 
which helps soften the light.”

The clients wanted a single-story 
house that would allow them to age in 
place. The site strategy was to develop a 
series of outdoor spaces — entry court, 
main courtyard and backyard. But there 
wasn’t enough real estate to develop a 
real courtyard house. A U-shape was 
used to create a semi-courtyard. Because 
the house backs up to the DART Line and 
the White Rock Lake Trail, the only ac-
cess to the site is from the street, which 
required the garage to be located at the 
front of the house. The garage was used 
to help define the entry courtyard. The 
longest section of the house runs the 
length of the site and has two wings that 
extend to the east. The adjacent home to 
the east responds to the courtyard.

“The site really dictated the plan,” 
Reeves says. “We chose not to avoid the 
garage as a prominent feature and ori-
ented it onto the street. We felt it was 
important to develop the courtyard as 
a transition from the street/driveway to 
the front door. The Louis’ best friends 
bought the lot next door so we also want-
ed to set up a spatial dialogue between 
the two structures since they spend a 
lot of time going back and forth to each 
other’s houses. The fence actually opens 
up to connect the two properties.”

The wing closest to the street con-
tains the butler’s pantry, kitchen and 
living area. The kitchen and living ar-
eas are partitioned by a free-standing, 
steel-and-wood entertainment center. 
The television sits inside the center and 
swivels to face the living room, kitchen 
or dining room. The living room has a 
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north-facing wall of polycarbonate, providing diffused light-
ing throughout the day. The connecting section between the 
living/kitchen wing and the master bedroom wing contains 
two small bedrooms, a Jack and Jill bath, powder room and 
laundry room. The master bedroom wing was conceived as 
a box within a box. The central organizing element is a wal-
nut-clad box that contains a small home office, closet, linen 
storage, bathroom and shower. The upper portion of the box 
is wrapped in polycarbonate to filter natural light from a 
series of skylights.  

“We were purposeful in customization, creating a modern 
but timeless space that would age with our clients,” Reeves 
says.  “The pivoting walnut and glass entry door nestles 
under a warm walnut canopy. We continued to use walnut 
throughout for cabinetry and window details and we cre-
ated customized door pulls and lighting fixtures. Counter-
tops are quartz. The concrete floors have a diamond ground 
finish resembling terrazzo. Lighting is a very important part 
of this home. We used the same translucent, polycarbon-
ate panels in a hallway light monitor and bedrooms that we 
did for the front wall. The linear light fixture in the living 
room was also custom designed since we could not find a 
manufactured fixture to meet the required length or light-
ing specifications. When things like that come up, it rein-
forces our decision to practice as a design-build firm. As one 
entity you are able to solve those problems and implement 

them in a much more affordable way that still fits the design 
intent of the project.”  

Reeves describes the look as “farmhouse modern” with 
sleek, contemporary lines. “Traditional farmhouse design 
didn’t really inform the overall approach to the project oth-
er than starting with the simple forms of the gable roof,” 
Reeves says. “From there we edited the design by removing 
the eaves to simplify the massing. This is actually very much 
in contrast to how farmhouse design evolved as it’s generally 
based on pragmatic solutions. Removing the eaves compli-
cates things from a performance standpoint — which a farm-
er would never do — but it made things more clear conceptu-
ally.” The closest tie-in to traditional farmhouse vernacular 
is actually the roof. The diamond-shaped shingles recall old 
metal shingle roofs found on many structures. 

“What made this project such a joy was the process,” Reeves 
says. “While the Louis’ had some overarching ideas, they 
worked closely with and trusted our team for the specific de-
sign solution, and their home is truly the result of a seamless 
client/architect process. Jim says that ‘it feels achievable, and 
shows that if you take time and energy and find the right part-
ner, you don’t have to spend a lot to have an amazing house,’ 
and we couldn’t agree more.” u

ARCHITECT   A.Gruppo Architects
214-316-6806  |  www.agruppo.com
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BOLD 
and

BEAUTIFUL

When a busy professional couple chose a 

prestigious development in southwest Austin 

near Barton Creek Country Club, most of its 

sprawling architecture was traditional with 

décor to match. The vivacious homeowners 

wanted something more their style — 

a contemporary mix of comfort and 

flair in a signature look both 

approachable and audacious. 

By Julie Catalano   Photography by Tre Dunham

OCTOBER / NOVEMBER 2019   |   HOME DESIGN & DECOR AUSTIN-SAN ANTONIO   47



popup ceiling are warmed by custom Sapele mahogany 
built-ins that house Sub-Zero® wine storage and flank a 
marble-topped serving buffet. Dining chairs by Baker® 
Furniture sit atop a wool and silk rug from ABC Carpet & 
Home in New York City in vibrant reds echoed in the wine-
themed artwork. The stunning 21-globe chandelier is from 
Roll & Hill. 

On the other side of the native Lueders limestone wall, fac-
ing the living area, is a fireplace with a custom floating hearth 
also in Lueders. A hide rug by Yerra anchors both sofas by 
Mitchell Gold + Bob Williams, one slipcovered in blue cotton 

egistered interior designer Kate Blocker, 
an associate at Austin-based full-service 
architecture and interior design firm Dick 
Clark + Associates, was tasked with creat-
ing just the right mix for the young fam-

ily in the two-story 6,000-square-foot 
dwelling with four bedrooms and four-and-a-half baths. “They 
love to travel and entertain,” says Blocker. “The wife in partic-
ular is glamourous and fashion forward, and with that comes 
a bit of an edgy, daring spirit.” 

The dining room’s large expanse of glass and soaring 

R
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velvet and the other in white tweed. Accent pillows are in fab-
rics from Holly Hunt and Zoffany. 

French white oak flooring with an oil finish grounds the pal-
ette of primarily blues, teals, black and navy in most of the 
home, complemented by walls and trim in Benjamin Moore® 
White Dove throughout.  

The kitchen is a “very large space with very tall cabinetry,” 
says Blocker, “so we mixed materials in order to break it up 
and lend interest.” She added glass door accents to the top of 
the cabinets painted in Sherwin-Williams® Black Fox and used 
a striking Brazilian marble called Black Panda — harder than 
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Italian marble, she says — for countertops on the island and 
the range wall and its backsplash. Glass and brass pendants 
from NYC-based design studio L’Aviva Home hang on custom 
chains from a 25-foot popup ceiling. Norman Cherner walnut 
barstools provide a classic mid-century touch. 

Blocker also designed the steel and glass doors by Durango 
Doors of Austin that open to the game room off the kitchen, 

for a “buffer from the sound of the kids’ 
video games and television while still 
letting the light flow through.” Pendants 
by Tom Dixon hang over the game room 
bar painted in Benjamin Moore Hale 
Navy. Glass shelving from Urban Ar-
chaeology features unlacquered brass 
posts anchored by a soapstone counter-
top and the ceiling. Considering that the 
game room is directly off the outdoor liv-
ing area, pool and grill, Blocker explains 
that upholstery fabrics in the home’s liv-
ing spaces were selected for “durability 
and family friendliness.”

In contrast, the nearby powder bath 
is pure glam, with metallic moire wall-
paper from Osborne & Little in Tagus 
pattern, bronze sink by Bates & Bates, 

classic glass orb pendants by Bocci, and a touch of drama 
in the geometric floor pattern in Clé Tile in black and white 
and a splash of Black Panda marble atop the Sapele mahog-
any vanity. 

The study is a serene and stylish space with a Noguchi cof-
fee table taking center stage in front of a plush black velvet 
sofa from Anthropologie. Navy grasscloth textured wall cover-
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ing by Phillip Jeffries provides a backdrop to airy brass and glass 
etageres. A mid-century style walnut desk and chair from Dwell 
Studio sit window-side to make the most of natural light.

As master bedroom retreats go, this one has everything and 
then some. At first glance, the fireplace surround wall in vene-
tian plaster, minimalist bed by Baker with Bella Notte bedding 
from Wildflower Organics in Austin, and vintage Moroccan silk 
rug would be more than enough to tick every box for comfort 
and luxury.

But look closer at the stair railing peeking out from impressive 
mid-century linen draperies in batiked linen; there is another 
one on the opposite side of the floating headboard wall with choc-
olate-hued textured grasscloth wall covering by Phillip Jeffries. 
Take the few steps up to the small exercise room, and then on to 
the master bath and master closets. 

The focal point of the huge master bath is the gorgeous black 
and white floor, a combination of Carrara and Nero Maquina 
marbles in a custom cut layout. Yet another popup ceiling allows 
for transom windows that stream in natural light from on high. 
Cabinetry and millwork painted in Benjamin Moore Black Fox 
with brass hardware, Carrara marble countertops, brass sconces 
and chandelier by Visual Comfort, and freestanding tub by Victo-
ria + Albert® add up to a grand yet exquisitely intimate space. All 
plumbing fixtures are by Kohler® in Satin Nickel. 

Daring and elegant are two words not often used together, but 
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for Blocker they perfectly sum up the project’s result and the 
personality of the homeowners.  

“The generous use of black is a component that not every-
one is comfortable with,” says Blocker, “but these clients were 
unafraid to make bold decisions.” The palette may have been 
dramatic, but not the process. “Sometimes it’s good to just go 
for it,” she adds, “and they were great fun.” u

DESIGN   Dick Clark + Associates
512-472-4980  |  www.dcarch.com
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By Lauren Jones   Photography by Paul Bardagjy and Darwin Harrison

or Lyssa and Hank Seale, Hog Heaven 
Ranch is the realization of a dream many 
years in the making. The story begins in 

2011 when the couple and their mixed fam-
ily, which includes four teenage children from 
previous marriages, moved into the Dog-Run 

home at the edge of the property.
The home features separated indoor-and-outdoor spaces, a 

kid’s wing and master. It’s a country abode with unique piec-
es that give it an even stronger Southern feel. There’s a table 
made out of an old butter churn the family picked up in Dal-

F

Hog Heaven Ranch in Dripping Springs is not 

your ordinary Texas ranch. Instead, it boasts a 

multi-purpose party barn, sustainable family 

cabins and a classic Dog-Run-style main house. 

las, while the pantry is adorned with an old screen door they 
bought in Johnson City. “They are a fun client,” designer Dar-
win Harrison says. “No idea is too crazy, and they love dream-
ing up new things.”

The real star of Hog Heaven Ranch are the four cabins: the 
bunkhouse, which can sleep up to 30, and the three cabins 
which were constructed in approximately three months with 
reclaimed materials. “They wanted them to have a fun, eclec-
tic character and one of the ways to do that was find cheap 
reclaimed material,” he says. “Lyssa is a big fan of eBay and 
Craigslist and so we looked on there and their ranch manager 

PHOTO BY PAUL BARDAGJY
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and some of his men got materials from 
a house they were demolishing.” It was 
a very ad-hoc construction but it’s what 
makes it so unique. Harrison even received 
planks of wood that had old wallpaper on 
them and layers of paint. “It’s all part of 
the fun,” he says.

Harrison drew inspiration from Mar-
fa’s Chinati Foundation as well in install-
ing doors that allowed for easy ventila-
tion. The result is a funky look that makes 
the cabins cozy and enjoyable to spend 
the night in. Each of the cabins are pretty 
similar in layout but are decorated with 
different family memorabilia. Both Lyssa 
and Hank have their own, while the last 
cabin is in honor of Hank’s parents.

“The Hank cabin has different items 
from his companies he’s created over 
the years; items back from his fraternity 
days,” he says, while Lyssa’s is the ulti-
mate vacation spot for a diehard Univer-
sity of Texas fan. There are jerseys, team 
photos and calendars and an homage to 
Bevo, of course. 

Overall, the family compound is an 
example of the Seale’s creative spirits, 
do-it-yourself attitudes and their ability 
to find the beauty in everyday materials, 
even those many of us may pass up at 
first glance. u

DESIGNER   Darwin Harrison
806-543-8302
www.darwin-harrison.com PHOTO BY PAUL BARDAGJY

PHOTO BY DARWIN HARRISONPHOTO BY DARWIN HARRISON
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Ultra-Compact Surfaces employ an exclusive Sintered 

Particle Technology, a high tech process which represents an 

accelerated version of the metamorphic change that natural 

stone undergoes when subjected to high temperatures and 

pressure over thousands of years. The term “Ultra Compact 

Surface” is used to describe a completely new countertop 

surface that is made by putting the raw materials found in 

glass, porcelain, and quartz, under extreme heat and pres-

sure to create an almost indestructible material through a 

process of “Particle Sintering”. Brands that we fabricate and 

install include Sapienstone, Maxfine, Dekton and Neolith.

CALL US TODAY FOR MORE INFO. 

915 W. Howard Ln., Austin, TX 78753     512-834-8746

www.AlphaGraniteAustin.com

Ultra-Compact Surfaces
Premier Cert i f ied Fabricator of

Whether you have just moved into a new home or are looking 
to give your current home a facelift, there are ways to update 
your interiors without spending a fortune.

 
HERE ARE A FEW TIPS FOR SUCCESS:

Paint is one of the most transformational ways to update your 
home. Softer, lighter colors bring growth to a smaller space, 
while brighter or deeper colors add life to neutral furnishings. 
Review paint companies’ annual trends 
that can actually remain current for 
years to come.

Mirrors provide the optical illusion of 
additional square footage. When stra-
tegically placed across from a window, 
mirrors will add instant light reflection 
as well as dimension to your living space. 

Slipcovers can be an affective and af-
fordable way to transform a room. Con-
sidering they are removable, they allow 
for a fun update and easy-to-clean op-
tion if your sofa is still sturdy but the 
fabric is not.

You don’t have to spend a fortune on 
new accessories — simply repurpose the 
ones you have by finding hidden treasures 
throughout other rooms. Moving art and 
pillows from one room to another is an 
easy update, or gathering picture frames, 
knickknacks, books and even furniture to pull together as an ar-
rangement will feel fresh in a new space. Even everyday items 
such as decorative plates can be hung to create dynamic wall art.

Adding plants, either hanging, elevated or on shelving, brings  
texture and color to any living space. Not only are they beautiful 
but they can clean your home’s air and balance humidity.

Area rugs are great for softening hardwood, tile or concrete 
floors. Rugs add warmth and texture and showcase your char-
acter with varying patterns and fabrics. They are also washable 
for those homes with children and pets. 

Be inspired by your inner designer. There are so many ways to 
make your home truly yours and showcase your unique, comfort-
able, easy and/or sophisticated elegance. You have what it takes to 
create a beautiful space for you, your family and your guests! u

To create a comfortable environment to enjoy for years to 
come, the National Association of the Remodeling Industry in 
Austin and San Antonio can help. Visit www.austinnari.org or 
www.remodelsanantonio.org.

EASY AND AFFORDABLE 
HOME UPDATES

REMODELER’S ADVICE

ANGELA PARKS, 
Executive Director, 
NARI San Antonio

KAYVON LEATH,
Executive Director,

 Austin NARI
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SCONCE ART
Turn your walls into a vibrant gallery of wall art with light-

ing fixtures that run the range from stunningly simple to fabu-
lous and fanciful. Photo courtesy of Fine Art Lamps.

HEALTH + HOME
Revitalize yourself and your home with appliances and fix-

tures that can recreate a relaxing, rejuvenating spa-like expe-
rience and help you live a better, healthier life. 

Photo courtesy of Miele. 

METALLIC TOUCH
Who doesn’t love a touch of shine? Catch everyone’s eye 

and incorporate this trend by using products that feature 
metallic accents that will fit into any space. 

Photo courtesy of Signature Hardware.

LIVING COLOR
Tired of bland, neutral tones? Add a dash of color to your 

space to liven things up a bit! Take drab to fab in an instant with 
bold, punchy colors — or use classic hues for a more colorful 
approach to your design style. Photo courtesy of Bluestar®.

  

CONNECTED KITCHENS
Your kitchen is the hub of the home, and seamless connected 

technology can help you work smarter — not harder, by turn-
ing everyday tasks like cooking and cleaning into extraordinary 
experiences. Photo courtesy of Thermador®.  

TRENDS &  
INFLUENCES

Driven by technological innovation and discussions with 

leading interior designers, manufacturers and industry 

insiders, the Trends and Influences Collection from Ferguson 

Bath, Kitchen & Lighting Gallery showcases the top 

products, colors and textures for homeowners to create 

truly personal, comfortable and convenient living spaces.

KITCHEN & BATH
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TAILORED TASTES
Home is highly personal, and so are these showstopping 

statement pieces. Use a variety of customizable fixtures and 
appliances to help make your space yours, truly. 

Photo courtesy of KitchenAid®.   

FUSION
Design is no longer a 

matter of this or that. One 
element can be combined 
with an entirely different 
one to create versatile, 
show-stopping lighting fix-
tures or décor that can be 
installed in any space. 
Photo courtesy of Capital 
Lighting and Crystorama.

BATHED IN MATTE BLACK
Black goes with everything. The timeless elegance of matte 

black bathroom fixtures can elevate your space with decadent, 
dramatic tones and stunningly rich contrast. 

Photo courtesy of Moen®. 

NATURAL ELEMENTS
Give your home a more natural feel and bring the elements 

inside with fixtures inspired by or crafted from the earth itself. 
Photo courtesy of Stone Forest.   

ENCAPSULATED
A slightly maritime inspiration, 

designs include hints of minimalism 
for simple, understated lighting in a 
range of design styles. 

Photo courtesy of Hudson Valley.

Let the experts at Ferguson Bath, 
Kitchen & Lighting Gallery find where 
your style intersects with today’s trends. 
With perfect selections, your home proj-
ects will create a lasting impression. (All 
products are available at Ferguson Bath, 
Kitchen & Lighting Gallery) u

FERGUSON BATH, KITCHEN & LIGHTING GALLERY
www.fergusonshowrooms.com

700 E St Elmo Rd, Austin   |   512-445-5140

9333 Research Blvd, Austin   |   512-382-2032

303 N Park Dr, San Antonio   |   210-344-3013

Featured Advertiser Editorial
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nce upon a time, the bathroom was 
strictly utilitarian. Get in, get out, get 
on with your life. Nowadays, modern 
baths are awash in unprecedented lux-
ury, state-of-the-art technology, and an 
incredible array of products against a 

modern backdrop of sophisticated, functional design. 
At KOHLER® Signature Store by Facets of Austin, show-

room manager Brandie Goodson understands the ever-grow-
ing trend of consumers wanting more from their baths than 
just the basics. Whether customers walk in thinking about a 
new faucet or a total renovation, Goodson and her team reas-
sure them that they’ve come to the right place. 

“With the proliferation of e-commerce and sites like Pinterest 
and Houzz there have never been more choices,” she says, “and 
that can be overwhelming. Our job is to dig down and find out 
exactly what you need or want, even if you don’t always know 
until you see it, and even if all you need is a new faucet.” 

Seeing is believing at the 2,700-square-foot showroom in 
the Gateway Center, where functional displays feature work-
ing showerheads, steam showers, hydrotherapy tubs, faucets 
(including touchless), toilets, bidets and more. Impeccably 
designed vignettes showcase how everything works together 
beautifully — in addition to Kohler and its luxury line Kallista, 
other offerings include high-end medicine cabinets, vanities, 
lighting and accessories from Robern®, and designer tile, por-
celain, ceramics, mosaics and glass from Ann Sacks Tile & 
Stone, both KOHLER companies.  

To help customers navigate the tricky waters of design, the 
store recently added a Bathroom Design Service Package for a 
truly one-stop shopping experience. For an upfront flat fee of 
$499, the package includes a design consultant home visit and 
in-store appointments, two-dimensional concept plan and ele-
vations, personalized portfolio including concept plan, person-
alized product selections and color directions, finish samples, 
a deeper discount on products and a recommended installer 
list for you to explore. 

By Julie Catalano
Photography courtesy of 

Kohler® Signature Store by Facets of Austin

O

DESIGNING THE BATH
of  Your Dreams

When it comes to imagining the perfect bath, a unique 

store in Austin is helping homeowners to dream big.

THIS SHOWROOM VIGNETTE FEATURES NATURAL STONE TILE 
FLOORS AND MOSAICS, A KOHLER DAMASK VANITY, TRESHAM 
TOILET, SARTORIAL HERRINGBONE WADING POOL SINK, 
ARTIFACTS COLLECTION FIXTURES, AND A SHOWER 
CONFIGURATION WITH CHOREOGRAPH SHOWER PANELS.

BATHROOM DESIGN
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“It’s a wonderful service by our amazing in-house profes-
sional designers,” says Goodson. “They are specially trained 
and knowledgeable about everything from products to ser-
vices to the technical aspects of design. From measuring the 
space to providing a full set of plans that your contractor can 
follow from start to finish, the whole purpose of the service 
is to minimize the craziness that can come with remodeling 
or building and provide an unparalleled shopping experience.” 

KOHLER has been at the forefront of bold design since found-
er John Michael Kohler looked at a cast iron horse trough in 1873 
and thought “bathtub.” All products are Made in USA, includ-
ing the Artists Editions Bathroom Sinks, a dazzling collection in 
glass, stone, metal, and textured and patterned ceramics crafted 
by artisans in Kohler, Wisconsin. The Vox rectangular vessel 
sink with its classic white minimalist style is especially popular.

Smart home integration is big and only getting bigger, says 
Goodson. “KOHLER has been a leader in smart home integra-
tion in showers with wireless music, temperature control, 
steam options in a steam shower, or starting your shower from 
your smartphone if you have a DTV system. Robern already 
makes a mirror with built-in speakers to ask Alexa about the 
weather, traffic and your schedule for the day.” 

Veil, one of KOHLER’S most popular lines, will soon feature 
a lighted bathroom collection using the KOHLER Konnect app 
to control integrated lighting; products include intelligent 
toilet, freestanding bath, lighted mirror and three-piece van-
ity that work together as a system. The app is connected to 
motion sensors that identify time of day to serve up a recom-
mended circadian light setting.

Because bath renovation often goes hand-in-hand with a 
kitchen redo, says Goodson, “We can do almost your entire 
kitchen as well. Kohler makes kitchen sinks in stainless steel, 
composite and cast iron; touchless faucets, pot fillers, garbage 
disposals and water purification systems.” Then there’s Ann 
Sacks® Tile & Stone for floors and backsplashes, and counter-
tops by Cambria® (not a KOHLER company). 

Smart technology is in the kitchen too, as in “Alexa, fill my 
glass with eight ounces of water” and out comes the exact 
amount from the faucet. Coming to the store in 2020: Sub-
Zero® and Wolf® appliances in a remodeled separate space in 
the showroom.  

And although the store — the only one of its kind in Austin 
— caters to the trade such as builders and contractors, Good-
son says that they love end-consumers and remodelers alike, 
and welcome anyone who is working on a project that involves 
a bathroom and/or kitchen. “We’d love to help and be a part of 
it. That’s where KOHLER shines — in customer service and 
standing by their products. It’s all about the consumer, and 
they are the reason this store exists.” u

KOHLER® SIGNATURE STORE BY FACETS OF AUSTIN
512-382-7939 | www.kohlersignaturestoreaustin.com

ABOVE: CUSTOMERS HAVE 
ONE-STOP SHOPPING, 
INCLUDING A TILE SECTION 
THAT FULLY SHOWCASES THE 
MANY DIFFERENT CHOICES 
FROM ANN SACKS AND 
KOHLER SURFACES.

RIGHT AND BELOW: BATH-
ROOM SINKS ARE DISPLAYED 
SIDE-BY-SIDE FOR COMPARI-
SON. NEARBY, FIXTURES ARE 
GROUPED AND DISPLAYED BY 
COLLECTION, WITH THIS BEING 
ONE OF TWO WALLS FEATUR-
ING MANY COLLECTIONS TO 
CHOOSE FROM. NOT SHOWN IS 
THE DISPLAY OF CONTEMPO-
RARY COLLECTIONS.

Featured Advertiser Editorial
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WELCOME HOME
There’s no better way to add curb appeal to the entryway 

of your home than with interior plantation shutters. Classic 
styling paired with crisp, clean lines will always make the ex-
terior of your home look top-notch. From the inside you’ve got 
complete privacy when closed, and louvers that direct light 
exactly where you want it to go so you won’t feel like you’re 
living in a cave.

If you have rooms in your home with many windows and 
need solutions that address energy conservation, planta-
tion shutters frame the windows so efficiently that they 

It’s no secret — plantation shutters will add chic styling to your home, but at a more affordable 

price than you might think. With a timeless appeal that marries beautifully with many design 

styles, and designed to serve the basic functions of light control, ventilation, privacy and protection, 

plantation shutters are a beautiful solution for the design, function and atmosphere of your home.

WINDOWS

PLANTATION SHUTTERS: 
Design Statement + 

Lifestyle Upgrade
By Window Fashions of Texas

block significant amounts of light. Addi-
tionally, the directional light control takes 
away the “glare-filled” feeling, improving 
your home’s atmosphere. 

COORDINATED STYLE
Plantation shutters are the best option 

for enhancing the architecture of a home. 
For instance, custom plantation shutters 
maintain the character of arches and over-
sized windows, rather than covering them 
up like other products can do. Since our 
plantation shutters are custom-made, they 
truly add a coordinated look to your home. 
Built right here in Texas, we have complete 
control over the details of your specific 
window treatments. We also stain and color 
match so if you want your wood plantation 
shutters to carry the same stain as other 
wooden design elements in your home such 
as flooring or cabinetry, or match the paint 
color of your trim, we can finish them with 

your specific preferences. 
For years we have worked with the experts at O’Hair Shut-

ters, in Lubbock, Texas. Their attention to sustainable wood 
preparation, computer-controlled precision and cutting-edge 
designs partner with their lifelong standards of traditional 
joinery. This guarantees your plantation shutters are custom-
built to last for years and backed by a lifetime, transferable 
warranty. And since our plantation shutters are factory direct 
and built from scratch right here in Texas, you won’t be wait-
ing for them to arrive on a boat from China.
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BEAUTIFUL DETAILS
We have many design options for you to choose from to en-

hance the style of your home and the functionality you desire. 
The tilt bar is a great example. Having a center tilt bar is con-
sidered more traditional in styling, and it’s been a favorite for 
years, but if you want a more contemporary look, rear tilt and 
side tilt bars are ways to create a clean, more modern atmo-
sphere in your home. They have become popular because they 
provide an uninterrupted view through the width of the shut-
ter panel. White plantation shutters also add to contemporary 
design aesthetics.

Many clients prefer to showcase the same look throughout 
their home for design consistency. Because of the care and qual-
ity construction that results in such strong and durable planta-
tion shutters, they can be installed on every window and door 
without worrying about the opening being too large to accom-
modate. Another design option to consider in louver size. A va-
riety of louver sizes are available to create just the right look, 
based on window size, style of home and light control.

POPULAR FEATURES
One of our most popular features is adding plantation shut-

ters to doors. For privacy and light control, custom shutters 

can be designed and installed anywhere, including on French 
doors, patio doors and even sliding doors, and without inter-
fering with the door’s function and hardware.

Split tilt shutters are another feature that clients love. It al-
lows the bottom portion of plantation shutters to be adjusted 
for complete privacy, while the top louvers open for a transom 
of light.

VISIT US
Without the correct window treatments, homeowners 

run the risk of 40 percent energy loss at windows. Window 
Fashions of Texas provides solutions for all types of window 
and door coverings, and nothing compares to our plantation 
shutters for quality, durability and sustainability. Come visit 
us! We have two window treatment showrooms in Texas for 
you to see life-sized displays of plantation shutters, find in-
spiration and discover features and solutions you will love 

for your home. Our Window Fashions of Texas Showroom is 
located in San Antonio, Texas and our Austin Window Fash-
ions Showroom is located in Austin. And, while it’s fun and 
exciting to see what’s possible, it’s also a great idea to have 
one of our knowledgeable design consultants come right to 
your home for a free in-home consultation. They’ll bring in-
spiration and samples right to you, helping you solve your 
trickiest problems while adding beautiful window treat-
ments to the look of your home. u

WINDOW FASHIONS OF TEXAS
210-979-8703  |  www.windowfashionsoftexas.com

AUSTIN WINDOW FASHIONS
512-836-3388  |  www.austinwindowfashions.com

Featured Advertiser Editorial
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design

SPOTLIGHT
Briscoe Museum, San Antonio  |  Through January 5, 2020

Get wild during Art and the Animal, an exhibition featuring more than 100 
paintings and sculptures reflecting the beauty of animals. The Society of Animal 
Artists’ 59th Annual Exhibition and Tour is devoted to promoting excellence in 
the artistic portrayal of the creatures sharing our planet, and membership rep-
resents artists from around the world. “Western Art celebrates the American 
West, including the wildlife and animals that graced the land. We’re pleased to 
partner with this renowned society as we share a common viewpoint on the 
preservation of our country’s art, culture and wildlife,” said Michael Duchemin, 
President and CEO of the Briscoe Western Art Museum. “The works featured 
include animal species from around the world, created by renowned interna-
tional artists. Art and the Animal is something every animal lover old and young 
will enjoy.” www.briscoemuseum.org

2019 Legacy of 
Design Awards

The Legacy of Design Awards is the 
annual design competition recognizing 
the finest interior design achievements 
within the Texas Chapter’s six design 
communities: San Antonio, Austin, Fort 
Worth, Dallas, El Paso and West Texas. 
Winners from San Antonio include Brad-
shaw Designs and Haven Design & Con-
struction. Winners from Austin include 
Laura Britt Design, True Interiors, Bom-
marito Group & Page Architects Group, 
JEI Design, Martha O’Hara Interiors, 
Jameson Interiors and Heather Scott 
Home. For a complete list of winners, 
visit www.tx.asid.org, and to view win-
ning project, visit www.dsdmag.com.

2019 John Staub Awards
The Institute for 

Classical Architecture and Art
The Institute of Classical Architec-

ture and Art is the leading national 
nonprofit organization dedicated to 
advancing the practice and apprecia-
tion of the classical tradition in archi-
tecture and the allied arts. Since 2011, 
the Texas Chapter has recognized, 
through their John Staub Awards Pro-
gram, individuals who are commit-
ted to promoting this mission. Recent 
recipients include Don B. McDonald 
Architects, Michael Imber Architects 
and Fisher Heck Architects from San 
Antonio, and Marcus Mohon Interiors 
and Architexas from Austin. For a com-
plete list of winners and projects, visit 
www.classicist-texas.org.

If seeing a performance of The Nut-
cracker is a tradition in your line-up of 
holidays happenings, then you’re in luck. 

The Nutcracker and Coppélia, per-
formed by The Fredericksburg Dance 
Company, November 15-17, Fredericks-
burg Theater Company

The Many Nutcracker Ballets
The Children’s Nutcracker, performed 

by The Children’s Ballet of San Antonio, 
November 21-23, Lila Cockrell Theatre

The Nutcracker, performed by Ballet 
San Antonio, November 29-30, Decem-
ber 1, 3, December 6-8, The Tobin Center

The Nutcracker, performed by Ballet 
Austin, December 7-8, 13-15, 18-23, The 
Long Center

The Nutcracker, performed by the 
American Dance Co., December 19-22, 
Brauntex Performing Arts Theatre

JEI DESIGN, PHOTO BY CASEY DUNN

HAVEN DESIGN & CONSTRUCTION, 
PHOTO BY MATTHEW NIEMANN

ROBERT CALDWELL, VIOLET, 
OIL ON MAPLE, 23”X 34”
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design

SPOTLIGHT
Musical Cocktails
Whisler’s, Austin

This craft cocktail bar and Mezcaleria by Scranton Twohey is housed in a 
historic century-old building with a second floor that boasts the beautiful Mez-
caleria Tobala, serving some of the finest mezcal in the city, and the award-
winning food truck Thai Kun serves hungry guests late into the night. New this 
fall: cocktails musically-inspired and created by Whisler’s bartenders. Look for 
Bidi Bidi Bom Bom, Yulunga and Kids in the Dark by Sean Skvarka, and Song for 
the Dead by Nick Gonzalez, and catch the Spotify Playlist that inspired them at 
Whislers. Turn the Dial. www.whislersatx.com

BIDI BIDI BOM BOM, MUSIC BY SELENA, 
BARTENDER SEAN SKVARKA, 
PHOTO BY JUSTIN STIDHAM

Around the World and Back: Pastiche and Jet-Setter, San Antonio
Although the name translates to a work that imitates and celebrates the style of past artists, Pastiche is a true original. Inspired 

by noted barman Benjamin Krick’s European travels, the menu is filled with unique craft cocktail combinations that highlight Eu-
ropean spirits and wines, all served in vintage glassware. Small bites from local French bakery 
La Boulangerie, and a selection of teas from Blüm round out the offerings. 

Pastiche is the second establishment by the team of Krick and local entrepreneur Lucas Bradbury. 
The first, Jet-Setter, took off earlier this 
year on Houston Street. Sample the exotic 
flavors of faraway places — with names 
like Capetown and Babushka — but from 
November 25 to December 31, the menu 
will be transformed featuring kitschy 
Christmas cocktails served in a festive 
setting as Pastiche will be one of 100 bars 
globally invited to be part of the holiday 
Miracle Pop-Up series. @pastiche.sa, 
@ jet_setter_sa, www.miraclepopup.com LUCAS BRADBURY AND BENJAMIN KRICK PHOTOGRAPHY BY JOSH HUSKIN

2019 Official Drink of Austin
Austin Food & Wine Alliance

Each year, the Austin Food & Wine Alliance hosts The Official Drink of Aus-
tin, the city’s premier craft cocktail event, which raises funds for culinary 
grants while challenging the best local bar teams to 
a friendly competition to create the essential Aus-
tin cocktail. The bar teams shaking and stirring for 
a good cause included Apis, Geraldine’s, Live Oak, 
Midnight Cowboy, P6, Rules & Regs and Suerte. Apis 
won the spirited competition with Peaches and Bees 
featuring Treaty Oak Red Handed Bourbon, house-
made Fredericksburg peach nectar, lemon, lime and 
yuzu juice, Chateau d’Arton de Peche, honey syrup, 
egg white and pickled peach garnish. Find the recipe 
online at www.austinfoodwinealliance.org.

L-R: JOSH KULLY, CASIE HALL, 
TAYLOR HALL, JOSÉ SAPIEN, 

CHELSEA CARTER (CREATED THE DRINK)
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ARTS
Boerne Performing Arts

www.boerneperformingarts.com

830-331-9079

ASSOCIATIONS
Austin NARI

www.austinnari.org

512-375-2601

NARI San Antonio

www.remodelsanantonio.org

210-826-7200

CUSTOM CABINETRY & DESIGN
KingWood Fine Cabinetry

www.kingwoodcabinets.com

830-990-0565

CUSTOM CLOSETS & STORAGE
Container Store

www.containerstore.com

Austin: 512-349-0555

San Antonio: 210-341-7848

CUSTOM GLASS WORK
Wimberley Glassworks

www.wgw.com

512-393-3316

FURNITURE & DESIGN
Catrina’s Interiors

www.catrinasinteriors.com

830-331-9010

Mitchell Gold + Bob Williams

www.mgbwhome.com

512-676-4144

GRANITE, STONE & FLOORING
Alpha Granite & Tile

www.alphagraniteaustin.com

512-834-8746

The Tile Shop

www.tileshop.com

San Antonio-East: 210-998-5212

San Antonio-West: 210-201-8891

Austin-South: 512-420-4146

Austin-Gateway: 512-420-4152

Round Rock: 737-209-5204

HOME REMODELING
Boerne Kitchens and Baths

www.boernekitchensandbaths.com

830-446-1506

INTERIOR DESIGN
Bella Villa Design

www.bellavillads.com

512-443-3200

Haven Design & Construction

www.havendesignandconstruction.com

210-996-9494

KITCHEN & BATH
Empire Countertops

www.empirefab.com

Austin: 512-637-5240

San Antonio: 210-651-3281

Expressions Home Gallery

www.expressionshomegallery.com

Austin: 512-454-4526

San Antonio: 210-349-7878

Factory Builder Stores

www.factorybuilderstores.com

Austin: 512-834-1442

San Antonio: 210-349-9333

Ferguson Bath, Kitchen & Lighting Gallery

www.fergusonshowrooms.com

Austin: 512-445-5140, 512-382-2032

San Antonio: 210-344-3013

Kohler Signature Store 

by FACETS of Austin

www.kohlersignaturestoreaustin.com

512-382-7939

LIGHTING
Lights Fantastic

www.lightsfantastic.com

512-452-9511

OUTDOOR LIVING
TimberTown Austin

www.timbertownaustin.com

512-528-8112

WINDOW COVERINGS 
& AWNINGS
Austin Window Fashions

www.austinwindowfashions.com

512-836-3388

Austintatious Blinds and Shutters

www.austintatiousblinds.com

512-608-0302

Texas Sun & Shade

www.txsunandshade.com

512-402-0990

Window Fashions of Texas

www.windowfashionsoftexas.com

210-979-8703

A D V E R T I S E R  I N D E X
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LOCAL SERVICE. EXPERT DESIGN.

Pirouette® with PowerView® Motorization

The PowerView® App and additional equipment
required for programmed operation.

12918 Shops Parkway, Suite 700
Bee Caves, TX 78738  |  512.608.0302

austintatiousblinds.com




